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Understanding Al and Its Implications
H1

As an Al research specialist, provide an overview of the latest Al
technologies relevant to the [industry sector] industry in terms of
internal communication. Highlight key technologies, their poten-
tial applications, and any emerging trends. Compile this into a
comprehensive report that includes a brief description of each
technology, its current use cases, and its implications for our
operations.

H2

Assume the role of an operations analyst with expertise in Al
Analyze common internal communication workflows, identi-
fying tasks that could be automated or enhanced by Al Provide a
detailed analysis report that includes a workflow diagram, poten-
tial Al interventions, and the expected impact on efficiency and
employee roles.



1. Embracing Artificial Intelligence

Al Integration Plan
#3

As a project manager, outline a plan for a
pilot program to integrate Al chatbots for
employee requests within our company.
Include objectives, key performance
indicators (KPIs), required resources,
timeline, and a feedback collection
strategy to evaluate the program’s
success.

#4

Assume the role of an operations analyst
with expertise in Al. Analyze common
internal  communication  workflows,
identifying tasks that could be automated
or enhanced by AI. Provide a detailed
analysis report that includes a workflow
diagram, potential Al interventions, and
the expected impact on efficiency and
employee roles.

fjb
Training and Support
#5

As a project manager, outline a plan for a
pilot program to integrate Al chatbots for
employee requests within our company.
Include objectives, key performance
indicators (KPIs), required resources,
timeline, and a feedback collection
strategy to evaluate the program’s
success.



1. Embracing Artificial Intelligence

Ethics and Compliance

#6

As an Al ethics officer, draft ethical
guidelines for AI usage in our company.
Address privacy, non-discrimination,
transparency, and accountability. Include
scenarios and guidelines for ethical
Al usage, monitoring, and compliance
checks.

77

You are tasked with ensuring Al transpar-
ency and accountability within our organi-
zation. Propose a framework that includes
mechanisms for auditing AI decisions, a
transparency report for stakeholders, and
a process for addressing Al-related griev-
ances.

Measuring Success
#8

As a data analyst with a focus on Al
integration, identify and define clear
metrics to measure the impact of Al on
efficiency, productivity, and employee
satisfaction  within  our company.
Develop a dashboard concept that
visualizes these metrics in real-time.




1. Embracing Artificial Intelligence

b‘b

Future Roadmap
#9

As a continuous learning coordinator,
propose initiatives to foster a culture of
continuous learning and adaptation to Al
advancements within our organization.
Suggest learning resources, communities
of practice, and innovation challenges.

#10

Imagine you're leading the innovation
department. Develop a strategy for
scaling Al integration efforts and encour-
aging innovation among employees.
Include scalability criteria, innovation
incentives, and a platform for sharing
ideas.
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Onboarding New |
Employees

H#11

Assume the role of a seasoned HR expert
well-versed in [Company Values]. Your
task is to craft a dynamic and compre-
hensive onboarding guide for new hires,
encapsulating sections on team struc-
tures, essential contacts, and featuring a
welcome note from our CEO. This guide
should serve as a go-to document for
new employees to familiarize themselves
with our corporate culture and opera-
tional dynamics.

Crafting
Hyper-
personalized
Employee
Communication
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Training Material Development

— 2

You're a training coordinator assigned to create engaging and

interactive training materials focused on data security practices \
for the IT department. These materials should include quizzes
that mirror real-life scenarios and a dedicated module covering

the latest in cybersecurity threats. Outline a complete module,
incorporating sample quiz questions to test knowledge retention
and understanding.

#13

You're a training coordinator assigned to create engaging and
interactive training materials focused on helping managers to
boost internal communication. These materials should include
quizzes that mirror real-life scenarios. Outline a complete
module, incorporating sample quiz questions to test knowledge
retention and understanding.
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Language Translation for Global Teams

#14

Assume the role of an operations analyst with expertise in Al
Analyze common internal communication workflows, identi-
fying tasks that could be automated or enhanced by Al Provide
a detailed analysis report that includes a workflow diagram,
potential Al interventions, and the expected impact on efficiency
and employee roles.Writing and Editing Announcements

H15

You are the head of internal communications tasked with crafting
an announcement for an imminent company-wide initiative. This
announcement should embody [Company Values], detail partici-
pation logistics, and incorporate a compelling call to action. The
outcome should be a polished draft, poised for dissemination
throughout the company.



2. Crafting Hyper-personalized Employee Communication

Employee Feedback
Analysis

#16

Adopt the role of an analyst to synthesize
findings from our latest employee engage-
ment survey. Your aim is to unearth key
trends and actionable insights, with a
particular focus on areas ripe for improve-
ment. The final deliverable should be an
exhaustive report, enriched with data
visualizations and cogent recommenda-
tions.

Innovation
Workshops

#17
Operate as an innovation consultant
tasked with designing aworkshop agenda
that fosters cross-departmental collabo-
ration. Incorporate [Company Values] as
a central theme and propose interactive
activities that stimulate creative thinking
and teamwork. The outcome should be a
meticulously crafted workshop agenda.

10
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Enhancing Internal Engagement
#18

As a social media strategist, you're responsible for generating
content ideas that elevate engagement levels on our internal
platform. Propose a content calendar that encourages team
bonding and showcases departmental successes. The expected
output is a one-month content calendar, complete with daily post
suggestions.

#19

As a social media strategist, you're responsible for generating
content ideas that elevate engagement levels on our internal
platform. Propose a content calendar that encourages team
bonding and showcases departmental successes. The expected
output is a one-month content calendar, complete with daily post
suggestions.

11
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Crisis Communication Support
#20

As an adept crisis communication expert, formulate a strategy
for managing internal crises, emphasizing the rapid and accurate
dissemination of information. Include ready-to-use templates for
initial announcements, ongoing updates, and reflective commu-
nications post-crisis. The end product should be a detailed crisis
communication plan.

Health and Wellness Program
Development

#21

Function as a wellness program coordinator tasked with creating
weekly challenges that employees can engage in remotely, with
an emphasis on mental and physical well-being. The output
should detail each challenge, accompanied by participation
guidelines.

12



2. Crafting Hyper-personalized Employee Communication

Support for Remote
Work and Collaboration

Serve as a remote work consultant
compiling a guide on best practices
for utilizing digital collaboration tools,
tailored specifically to our company’s
infrastructure. This guide should empha-
size tools that facilitate effective commu-
nication and project management.
The deliverable is an exhaustive guide,
including software recommendations
and usage tips.

Internal Event Planning
and Promotion

As an event planner, your charge is to
orchestrate a virtual town hall meeting,
incorporating interactive elements such
as polls and Q&A sessions to foster
employee engagement. The expected
output is a detailed event plan, covering
the agenda, technical setup, and strate-
gies for participant engagement.

b‘b

Legal and Compliance
Updates

You are a legal advisor tasked with
compiling an easily understandable
guide on the latest compliance require-
ments pertinent to our industry. This
document should break down complex
legal jargon into accessible language,
providing actionable steps for different
departments.

13
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Executive Buy-in and Endorsement
#25

As a communications specialist, draft an email to the executive
team outlining the benefits of adopting a video-first communi-
cation approach. Highlight how it can enhance team engage-
ment, clarity in messaging, and foster a stronger company
culture. Suggest incorporating video messages from executives
in upcoming communications as a powerful endorsement of this
initiative. The output should be a persuasive and concise email
ready to send.

Policy and Guideline Development
H26

Assume the role of an HR policy advisor tasked with developing
comprehensive guidelines for video-first communication within
the company. Your guidelines should cover appropriate contexts
for video use, tips for creating effective and engaging videos, and
technical standards to ensure quality and accessibility. The output
should be a detailed document outlining these policies and guide-
lines.

14



3. Adopting Video-first Communication

Training and Support
Programs

You're tasked with developing a training
program for employees to become profi-
cient in using video communication
tools and techniques. Include modules
on technical aspects of video tools, tips
for engaging video presentations, and
etiquette in video communication. The
output should be a comprehensive
training program outline, complete with
session descriptions and objectives.

Internal Awareness
Campaigns
#28

As a marketing manager, create a
campaign plan to promote the adoption
of video-first communication across the
organization. This plan should include
internal communications  strategies,
promotional materials, and a schedule of
events or workshops to drive awareness
and engagement. The output should be a
detailed campaign plan document.

b‘b

Incorporate Video into
Regular Comms

H29

As a department manager, plan how to
incorporate video messages into your
team’s regqular communications, such
as updates, meetings, and briefings.
Outline a phased approach to gradually
increase the use of video and identify
key messages that would be particularly
impactful when delivered via video. The
output should be a detailed plan with
specific examples of communications to
be transitioned to video format.

15



3. Adopting Video-first Communication

Mechanism for
Continuous Improvement

Design a feedback collection system as
the head of the employee experience
team to gather insights on the video-
first communication strategy’s adoption.
Include methods for collecting feedback,
types of questions to ask, and how this
feedback will be used to improve the
strategy. The output should be a compre-
hensive feedback mechanism proposal.

Rewards for Video
Adoption

#3I

As the leader of the rewards and recog-
nition program, develop a scheme to
acknowledge and reward individuals and
teams who effectively adopt and innovate
with video communication. Detail the
criteria for recognition, types of rewards,
and how achievements will be celebrated.
The output should be a program outline
ready for implementation.

b‘b

Periodic Review and
Adaptation

H32

Tasked as a strategic planner, outline
a process for the periodic review of the
video-first communication strategy. This
should include metrics for success, review
intervals, stakeholder involvement, and
adaptation plans based on feedback
and technological advancements. The
output should be a structured review
and adaptation process document.

16



3. Adopting Video-first Communication
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Brainstorming Video Content Ideas
#33

As a head of internal communication, your task is to brainstorm
innovative video contentideas that resonate with your company’s
culture, values, and current objectives. Consider the following
themes: showcasing employee success stories, day-in-the-life
features of various departments, and educational segments
on company products or services. Utilize techniques like mind
mapping to explore these themes, considering what unique
angles or stories could be most engaging to your audience.
Additionally, think about incorporating interactive elements such
as live Q&A sessions, polls, or challenges to increase engage-
ment. The output should be a detailed list of at least 5 creative
video content ideas, complete with a brief description for each
idea, the intended audience, and how it aligns with company
objectives.

17



3. Adopting Video-first Communication

Leveraging Video for Internal
Campaigns
#34

You're tasked with leveraging video content to enhance upcoming
internal campaigns focused on diversity and inclusion, health,
and wellness within the company. For each campaign, generate
specific video content ideas that will highlight key messages,
engage employees, and encourage participation. Consider
formats such as documentary-style features on diverse teams,
interview series with leaders discussing the importance of
wellness, and a video challenge inviting employees to share their
innovative ideas. Include in your brainstorming session poten-
tial speakers, visual elements that can support the storytelling,
and ways to measure the impact of these videos on employee
engagement and campaign success. The output should be a
structured plan detailing video content ideas for each campaign,
including the concept, format, potential speakers, and engage-
ment strategies.

b‘b

18



3. Adopting Video-first Communication

Company Culture Video
Script

H#35

As the head of internal communica-
tion, draft a script for a video that
showcases our company'’s culture, aimed
at welcoming new hires and re-en-
gaging current employees. Begin with
an introduction to the company’s core
values, followed by employee stories
that bring these values to life. Include a
brief history of the company, highlight its
achievements, and express future goals.
Conclude with a message from the CEO
about the company’s dedication to its
employees and values. The script should
indicate key points for visuals and narra-
tion to keep the narrative engaging. Here
are the inputs that will help you: [Values]
[Company History].

b‘b

Educational Video on
New Policy

#36

Your task is to write a script for an educa-
tional video introducing a new company
policy. Start with the policy’'s purpose
and its relevance to the company’s
goals and employee welfare. Explain the
policy’'s main points, using examples
to clarify its application. Incorporate an
interactive quiz or feedback prompt to
engage employees. Ensure the script
is clear and supportive, with notes for
visuals that help explain complex points.
The tone should be welcoming and infor-
mative, guiding employees through the
new policy with ease. Here is the policy
[Policy].

19



t3° Sociabble

Train Employees on Mobile
Communication Tools and Best Practices

H37

As a corporate trainer, create a training program for employees
on using the new mobile communication platform and adhering
to mobile communication best practices. The program should
include interactive tutorials, dos and don’ts, and practical tips for
effective communication. Plan for a mix of live training sessions
and self-paced online modules. The output should be a compre-
hensive training plan, including outlines for each module and a
schedule for rollout.

Launch an Internal Marketing Campaign

#38

Tasked as a marketing manager, design an internal marketing
campaignto promote the adoption of the new mobile-first commu-
nication strategy. Create engaging content such as posters,
emails, and short videos highlighting the benefits and features of
the mobile platform. Plan a series of launch events or webinars to
generate excitement. The output should be a detailed campaign
plan, including a content calendar and event agendas.

\
oo

\\

Deploying
Mobile-first
Communication

20



4. Deploying Mobile-first Communication

Foster a Culture of
Mobile Collaboration

As a team-building expert, propose
initiatives to foster a culture of collabo-
ration and connectivity using the mobile
communication  platform.  Suggest
reqgular mobile-driven team challenges,
virtual coffee breaks, and recognition
features within the app to encourage
participation. The output should be a
proposal document outlining these initia-
tives, including objectives, execution
plans, and expected outcomes.

Monitor and Adjust for Per-
formance and Feedback

As the head of the employee experi-
ence team, develop a plan to monitor
the performance of the mobile commu-
nication platform and collect employee
feedback on its usability and effective-
ness. This should include regular surveys,
usage analytics, and focus group discus-
sions. The output should be a feedback
collection and analysis plan, detailing
the methods, frequency, and metrics for
evaluation.

b‘b

Develop a Mobile
Communication Policy

You're an HR policy advisor developing a
comprehensive mobile communication
policy. This policy should outline accept-
able use, data security measures, privacy
guidelines, and expectations for respon-
siveness outside of traditional work
hours. Ensure the policy is clear, concise,
and accessible. The output will be a draft
policy document ready for review by legal
and management teams.

21
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Prioritizing
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Onboarding New Employees
#42

As a creative content producer, design a personalized welcome
package for new hires that includes a video message from their
team, an interactive company map, and a virtual meet-and-
greet session schedule. The output should be a comprehen-
sive welcome kit that makes new employees feel valued and
connected.

Announcing Company Changes
#43

You'’re an internal communications specialist tasked with
announcing significant company changes. Craft a narrative that
focuses on the impact of these changes on employees and the
future direction of the company. Follow up with an interactive
Q&A session plan to address employee concerns. The output
should be a detailed communication plan, including the story-
based announcement and the Q&A session format. Here is the
announcement: [Announcement].

22



5. Prioritizing Human-centered Communication

Celebrating Employee
Milestones

As an engagement coordinator, create
a program to celebrate employee
milestones, such as work anniversaries
and personal achievements. Develop
personalized messages and a dedicated
section in the internal newsletter for
showcasing these milestones. The output
should be a template for milestone
announcements and a program outline.

Feedback
and Surveys

You're tasked with improving employee
engagement through feedback. Design
an anonymous survey mechanism
focused on collecting honest feedback
about workplace satisfaction, concerns,
and suggestions. Ensure the process
includes follow-up actions. The output
should be a survey design document and
a follow-up action plan.

b‘b

Health and Wellness
Programs

You're a wellness program manager
looking to increase participation in
health initiatives. Use storytelling to
promote these programs, sharing testi-
monials from participating employees.
Develop content for various communi-
cation channels. The output should be a
series of promotional materials featuring
employee stories and program benefits.

23



5. Prioritizing Human-centered Communication

Training and Development
#47

You're a professional development specialist tasked with creating
personalized learning paths. Develop a communication system
that suggests tailored courses and content to employees based
on their interests and feedback. The output should be a plan for
an automated recommendation system, including criteria for
course suggestions.

Recognizing Team Success
#48

As a project manager, highlight the completion of major projects
by showcasing team successes in an engaging format. Plan a
presentation or video message that highlights individual contri-
butions and the collective effort. The output should be a script
for the video or a layout for the presentation.

ﬁjb
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5. Prioritizing Human-centered Communication

Personalizing Internal
Newsletters

#49

As the editor of the internal newsletter,
introduce personalization features
that tailor content to the interests
and needs of individual employees.
This could include segmenting the
newsletter by department, role, or
interest. The output should be a plan
for the segmented newsletter strategy,
including content categorization and
distribution logistics.

Hosting Virtual Town Hall
Meetings

You're an event planner responsible
for organizing virtual town hall
meetings. Design these meetings to
be interactive and inclusive, with live
Q&As, polls, and spotlight segments
on different teams or projects. The
output should be an event planning
guide for virtual town halls, including
technical setup, agenda creation, and
engagement strategies.

b‘b

Developing a Mentorship
Program

As atalentdevelopment manager, develop
a company-wide mentorship program
to support career growth and knowl-
edge-sharing among employees. Outline
the program structure, including mentor-
mentee matching criteria, goal-setting,
and feedback mechanisms. The output
should be a comprehensive mentorship
program proposal, detailing implementa-
tion steps and success metrics.

25
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b‘b

Launching an Internal
Podcast Series

#52

As a communications specialist, launch
an internal podcast series that explores
different aspects of the company, from
deep dives into specific projects to
interviews with leadership and team
highlights. Plan the series format, episode
themes, and production schedule. The
output should be a podcast launch plan,
including episode outlines and a promo-
tional strategy.

26
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